
Annual Report Fiscal Year 2022-23

Letter from the  
Executive Director
Dear friend of A&H,

This report reflects our most 
recent audited financial figures 
from the fiscal year running from 
October 1, 2021 to September 
30, 2022. The Capital Project 
funds are designated for new Art 
School buildings. 

We continue working hard 
to remain a place of inspiration and sanctuary 
for you. Our free programming and thoughtful 
exhibitions have led to an increase in engagement 
and attendance, which can be seen in the audience 
numbers from our most recent fiscal year, which 
concluded on September 30, 2023. 

We’re excited to share our accomplishments with 
you, and look forward to continuing to serve our 
community in 2024!

Sincerely, 

Danielle Thomas 
Executive Director



Artists & Students Served

5 Artists in Action 

4 Artists in Residence

304 Art School Students

9 Contemporary Exhibition Artists

Hours of Volunteer Service

1,413.25 Hours from 44 Volunteers
Volunteer hours are provided by a cross-section 
of the community, including high school students 
obtaining Bright Futures hours, college interns 
furthering their education through experience, 
corporate groups, and community members.

Visitors Served

A&H unveiled new exhibitions and additional free 
and low-cost programming, increasing museum 
tra�c by 18% from 2022 to 2023. By providing 
exciting new experiences and free access to A&H, 
more members of the community are impacted than 
ever before.

53,764 Individuals reached  
from October 1, 2022 to September 30, 2023

37,631 Adults & Seniors served 

16,133 Children served 

For more information, contact  
Director of Advancement Jessi VanPelt  

at 407.539.2181 x260 or  
jvanpelt@artandhistory.org

231 W. Packwood Ave. Maitland, FL 32751

artandhistory.org

2022-23 Program Highlights
•  Free programs for families & children: monthly 

Little Creatives events for toddlers & their 
caregivers began in April 2022, and draw  
50-70 individuals each time. Family Days o�er 
free museum admission, crafts, scavenger hunts 
and more, bringing over 300 kids & adults 
quarterly. 

•  Free programs for adults: Free monthly Last 
Wednesday evening hours and curator tours 
began in March 2022, with 40-100 attendees. 
Spring & Holiday Open Studios began in 2022, 
drawing 250+. Quarterly Exhibition Opening 
Receptions draw 200-300.

•  Continued Partnerships including: visits by  
7 Boys & Girls Clubs, and by Girl Scouts to earn 
an art patch – 140 girls participated in  
2 events. 

•  Outreach at Winter Park Sidewalk Art Festival, 
Orange County Regional History Center, and 
others.

•  Historic Campus Tours for individual visitors, 
homeschool groups, and many others.

•  4 Art & History Talks, with topics including: 
Black Self-Emancipators of Florida, and The 
Personal is Still Political: A History of Women’s 
Art and Activism.



Revenue for fiscal year ending  
September 30, 2022 = $2,265,486

Note: FY 2022-23 audit will be available in February 2024.

Operating Expenses for fiscal year ending 
September 30, 2022 = $998,725

Management & General 

Expenses, $135,702.00 , 

14%

Fundraising Expenses, 

$45,697.00 , 4%

Program Service Expenses, 

$817,326.00 , 82%

Investment income, 

$36,564.00 , 2%

Rental income, 

$129,926.00 , 6%

Membership, 

$70,825.00 , 3%

Fundraising Events, 

$37,971.00 , 2%

Education Program 

Fees, $89,564.00 , 4%

Gifts  & Grants, 

$166,329.00 , 7%

Income from Sales, 

$16,639.00 , 1%

Government Grants, 

$503,753.00 , 22%

Capital Project, 

$1,213,915.00 , 53%A
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